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The TOTO visual identity derives from TOTO’s brand value “Life Anew” 
and the Cleanovation product philosophy (Cleanovation=cleanliness and 
technical innovation). Our communication is clear and distinctive, both in 
terms of content and look. When our partners (wholesalers or fitters) use 
TOTO photos in their communication, the publisher of these media must 
be identifiable at a glance.

It is essential that the TOTO corporate design, the slogan “Life Anew” 
and the technology icons never be used in partner media.

The following pages contain sample dos and don’ts for your reference.  
If you have any questions, please contact the TOTO Marketing team:

Anja Giersiepen
Marketing Manager
T: +49 (0)211.27308-234
anja.giersiepen@toto.com
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INVOLVING TOTO INTO PARTNER BRANDS
PHOTOS

Deriving from its produc philosophy “Cleanovation” 
TOTO visual language is a classical lifestyle  
photography focussing on the puristic design of  
the TOTO products.

The top-class photos should be used accentuated  
to support the content as best as possible. At the 
same time the photos should always be used in  
a square or rectangular shape. Discount related  
context should be avoided in any case.
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Lorem ipsum dolor sit amet, con 
sectetuer. Socis natoque penatibus 
et magnis dis artu rient, nascetur. Ut 
et re duntur, dolorporem Acti-
light dolorepudi il estiore nihillam 
rectibus des aute am voluptionse 
nes pos es culp

TOTO
TOTO Europe 
TOTO Europe GmbH

WASHLET™
WASHLET™ RX
NEOREST WASHLET™ EW 2.0
NEOREST Waschtisch
ACTILIGHT
CEFIONTECT

Lorem ipsum dolor sit amet, con 
sectetuer. TOTO Europe socis na-
toque penatibus et magnis dis artu 
rient montes, nascetur. Ut et re dun-
tur, omnia dolorporem et ut estios 
dolorepudi il estiore n

NEOREST WASHLET™ AC 2.0  
volupt ionse

Lorem ipsum dolor sit amet, con 
sectetuer. NEOREST socis natoque 
penatibus et magnis dis artu rient 
WASHLET™, nascetur. Ut et re dun-
tur, omnia dolorporem et ut estios 
dolorepudi il estiore nihillam recti-
bus des aute am voluptionse nes 
pos es culp
Lorem ipsum dolor sit amet, con 
sectetuer. Socis natoque penatibus 
et magnis dis artu rient, nascetur. Ut 
TOTO WASHLET™, dolorporem do-
lorepudi nihillam rectibus des aute 
am voluptionse nes pos es culp

Lorem ipsum dolor sit amet, con 
sectetuer. Socis natoque penatibus 
et magnis dis artu rient, nascetur. Ut 
et re duntur, dolorporem dolorepudi 
TOTO nihillam rectibus des aute 
am voluptionse nes pos es culp

TOTO should be written in the same typefont
and typesize as the remaining text

When mentioning the brand name “TOTO” in texts 
we prefer a spelling in capital letters using the same 
typefont and -size as the remaining text.

For the TOTO registered trademarks NEOREST and 
WASHLET™ as well as the technologies we also  
recommend the spelling in capital letters.

NEOREST is a label for selected flagship products.  
It is used as prefix to the category.

WASHLET™ is a category name for TOTOs specific 
shower toilets and it is also used as a prefix to the 
product name. When it comes to the combination 
with NEOREST the following rule applies:
1. Flagship name (NEOREST)
2. Category name (WASHLET™)
3. Product name (AC 2.0 or EW 2.0)

It reads: NEOREST WASHLET™ AC 2.0

The category name WASHLET™ always comes  
without naming TOTO.

It reads: WASHLET™ or shower toilet from TOTO

In any case hyphenations of the brand name, the 
trademarks and technologies should be avoided. 

INVOLVING TOTO INTO PARTNER BRANDS 
FORMATTING

Do not hyphenate technology names WASHLET™ should always been used without TOTO
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INVOLVING TOTO INTO PARTNER BRANDS 
LAYOUT SHOWCASES

Examples for brochure- and flyer covers using 
TOTO photos. TOTO and one or the other registered 
trademark are mentioned and spelled in the text as 
described before.

Typeface, logo, colours, etc. =
Wholesaler/plumber corporate design
Lifestyle photos, formatting = TOTO

Pricelist 2019

Samplebrand
Samplebrand Address, Brand Town, Postcode

t: 01234 5678 www.showroom-web.co.uk

SAMPLEBRAND

WASHLET™ SG 2.0
Aesto tamet faccus,  
tenis everspe lendig

ABC Brand
ABC Brand Address, Brand Town, Postcode
t: 01234 5678 www.showroom-web.co.uk

ABC
BRAND

Culparit, ipis sunt arioribus qui blam, con evellaut idicili quaspient, 
incto officip samenec aestotamet faccus, tenis everspe lendigendae pariti 
alitiore volupta tem porrum fuga. Iquia consed.

Eos sincte exces de volorest, verrorro omnis il ipien dunto omnimus 
magnis eicit, nusam viducia ad utem iditatius et doloriori omnihicid 
maximodic. Ut et re duntur, omnia dolorporem et ut estios dolorepudi  
il estiore nihillam. 

Velluptae sam ilit fuga:

Samplebrand showroom
Showroom Address, Showroom Town, Postcode
t: 01234 5678 www.showroom-web.co.uk

Et estiberum sed 
Qui delese eum quiberia  
aut as magnita veres

Samplebrand  XY

Ui delese  
eum que!

Samplebrand  XY

WC RP
Incipici doluptaectem  
audani bea nem conse 
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INVOLVING TOTO INTO PARTNER BRANDS 
LAYOUT SHOWCASES

Examples for advertisements using TOTO photos. 
TOTO and one or the other registered trademark are 
mentioned and spelled in the text as described 
before.

Typeface, logo, colours, etc. =
Wholesaler/plumber corporate design
Lifestyle photos, formatting = TOTO

Vellaut idicili quaspient, incto  
officip samenec aestotamet faccus

Ut et re duntur 
TOTO, omnia 
dolorporem.

ABC
BRAND

Ut et re duntur, omnia dolorporem et ut estios dolorepudi il esti-
ore nihillam TOTO des aute am voluptionse nes pos es culpa quo 
cus incipici doluptaectem audani bea nem conse doloribus aut a 
dem. Et estiberum sed qui delese eum eaquiberia aut as magnita 
verestistis coriam essum ea demquam.

www.abc-brand.de
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INVOLVING TOTO INTO PARTNER BRANDS 
DON‘TS

Do not copy the TOTO 
visual identity

www.samplebrand.com

WASHLET™ RX –  
Guaredisch ned  
unfeg sulschab

Hit quiatem et alitatet ulpa con  
possitatur? Quiande nimusdam,  
offic tem es explam eos et elis  
sedic tem fugit ullab in nonsequia  
nobisvoluptae quisqui tenderero  
omnis id quam re aut aut lam.

Imos molorro dolenis vel iunt asit  
qui ditates cidescid eate eatibus

Bearciae ni  
in pra nonse
delignates  
eribusam 

SAMPLEBRANDSamplebrand  XY

Toilets
Is dolorrum  
diatemp  
oreictiatque  
optum

DE Guaredisch nedunfeg 2019DE Samplebrand  XY

Do not copy the TOTO 
visual identity

www.samplebrand.com

Bearciae ni  
in pra nonse

delignates  
eribusam 

SAMPLEBRAND

TOTO – Life Anew

RX WASHLET™ –  
Guaredisch ned  
unfeg sulschab

Hit quiatem et alitatet ulpa con  
possitatur? Quiande nimusdam,  
offic tem es explam eos et elis  

sedic tem fugit ullab in nonsequia  
nobisvoluptae quisqui tenderero  
omnis id quam re aut aut lam.

Imos molorro dolenis vel iunt asit  
qui ditates cidescid eate eatibus

1

2

3

1. Do not use the TOTO claim 
„Life Anew“

2. Incorrect product naming 
it should read category name 
before product name 
(= WASHLET™ RX)

3. Do not use the TOTO  
technology icons


