CUSTOMER PORTAL
TERMS OF USE




INVOLVING TOTO INTO PARTNER BRANDS
PHOTOS

’

Deriving from its produc philosophy “Cleanovation’

. 1l .= \!J] TOTO visual language is a classical lifestyle
! _ Y photography focussing on the puristic design of
| ! : § the TOTO products.

——r——

The top-class photos should be used accentuated
to support the content as best as possible. At the
same time the photos should always be used in

a square or rectangular shape. Discount related
context should be avoided in any case.
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INVOLVING TOTO INTO PARTNER BRANDS
FORMATTING

TOTO
TOTO Europe
TOTO Europe GmbH

WASHLET™
WASHLET™ RX

NEOREST WASHLET™ EW 2.0

NEOREST Waschtisch
ACTILIGHT
CEFIONTECT

CI [ SN

Do not hyphenate technology names
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Lorem ipsum dolor sit amet, con

sectetuer. TOTO Europe socis na-
toque penatibus et magnis dis art
rient montes, nascetur. Ut et re dt
ti- ~~nig dolorporem et ut estios

NEOREST WASHLET™ AC 2.0
volupt ionse

Lorem ipsum dolor sit amet, con
sectetuer. NEOREST socis natoq’

penatibus et magnis dis artu rient
WAQHLETT'V' nascetur. Ut et re du

*'f\lol"f" ~ i+ tAc

ol. Ov L Ciio
._e_t_ma_g_m:s__d_l_s__a_r_t_q_r , nascetur. Ut
' TOTO WASHL dolorporem do-

“Torepudi nihj rﬁ'r'e'c‘:tlbus des aute
“nliygfionse nes pos es culp

WASHLET™ should always been used without TOTO

When mentioning the brand name “TOTO"” in texts
we prefer a spelling in capital letters using the same
typefont and -size as the remaining text.

For the TOTO registered trademarks NEOREST and
WASHLET™ as well as the technologies we also
recommend the spelling in capital letters.

NEOREST is a label for selected flagship products.
It is used as prefix to the category.

WASHLET™ is a category name for TOTOs specific
shower toilets and it is also used as a prefix to the
product name. When it comes to the combination
with NEOREST the following rule applies:

1. Flagship name (NEOREST)

2. Category name (WASHLET™)

3. Product name (AC 2.0 or EW 2.0)

It reads: NEOREST WASHLET™ AC 2.0

The category name WASHLET™ always comes
without naming TOTO.

[t reads: WASHLET™ or shower toilet from TOTO

In any case hyphenations of the brand name, the
trademarks and technologies should be avoided.

_ensle D\. PR~
et magnis dis arwu riggfd], nascetur. Ut
et re duntur, dolggorem dolorepudi

TOTO nihillarh rectibus des aute
“nligidnse nes pos es culp

TOTO should be written in the same typefont
and typesize as the remaining text



INVOLVING TOTO INTO PARTNER BRANDS
LAYOUT SHOWCASES

Et estiberum sed

Qui delese eum quiberia

aut as magnita veres
SAMPLEBRAND is sunt arioribus qui blam, con evellaut idicili quaspient,

everspe lendigendae pariti

1 ipien dunto omnimus
olor s

Samplebrand showroom
S d Showroom Town, Postcode
t: 01234 5678 www.showroom-web.co.uk

Samplebrand XN

|
WCRP

Incipici doluptaectem
audani bTa nem conse

WASHLET™ SG 2.0 Pricelist 2019

Aesto tamet faccus,
tenis everspe lendig

ABC

BRAND ABC Brand Samplebrand
ABC Brand Address, Brand Town, Postcode Samplebrand Address, Brand Town, Postcode
t: 01234 5678 www.showroom-web.co.uk t: 01234 5678 www.showroom-web.co.uk

Examples for brochure- and flyer covers using
TOTO photos. TOTO and one or the other registered
trademark are mentioned and spelled in the text as
described before.

Typeface, logo, colours, etc. =
Wholesaler/plumber corporate design Samplebrand X¥
Lifestyle photos, formatting = TOTO
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INVOLVING TOTO INTO PARTNER BRANDS
LAYOUT SHOWCASES

Bl 3 € S — i .
' Studenten beraten R s

L Ut et re duntur S — e

- TOTO, omnia e '

dolorporem.

y TCh
5

Y |

| ‘“-L_" Spice up your
§ {life: Wiirzen
w Sie sich gesund =

- e -

Wenn der Urlaub
_ stre ssig wird...

[Sieben .uxira®-Ticips, wie Sie sich In iheem Urioub tatsichiich erholen]

. Baerrn, e et B 515 s
T g ikt it = Rt s
et 2 st Sk o e o

e
g e b e, s gt
B e s e e e
Beine-Plasang o Pt e
Tl o T g
o
B
—

It

e R e e b
Vellaut idicili quaspient, incto Rohrwerkstoffe und Systemauswahl ent- =
officip samenec aestotamet faccus scheidend fiir Trinkwasserhygiene o
Ut et re duntur, omnia dolorporem et ut estios dolorepudi il esti- :m
ore mh\llam TOTO des aute am \{olupt\onse nes pos es culpa quo :n::_‘ m,.:;-—m
cus incipici doluptaectem audani bea nem conse doloribus aut a . oot barovaSion 1T raten ten
dem. Et estiberum sed qui delese eum eaquiberia aut as magnita [P — s T
verestistis coriam essum ea demquam. et e W Biarde K- TRE O P
matern [3hefichy i1 Lt e
[ — Vel 4 44
n Doutuchiand wehd s
www.abc-brand.de B e [ ————
[ ——— [te———
S0 2 die hoteiungen.
n e das e et prrbetyer ity
St oy, Rk e Wiy o e,
. . vepaciungen” Weldhe An. s
Examples for advertisements using TOTO photos. ey ieyeir i . oy
TOTO and one or the other registered trademark are et i e e :
mentioned and spelled in the text as described oo s 3 i i o o - "
before. i epoprond - Guared]sch nedunfeg
e b Culpa quo cus
T A e Wi ! incipici doluptaectem
Typeface, logo, colours, etc. = i o o ) mn..in.,_mwf... e
Wholesaler/plumber corporate design o gt ey, [ - — o oo ryrering
. . e incapics dolupt accsens andana bea e comse
Lifestyle photos, formatting = TOTO o e St i
iratatatre by owmeg de 2 ke, B gag it padetnd A MR ki i) ] B Y
e TR e e T
e e s e ':u‘
o el e . SAMPLEBRAND
M — e fr 1y it
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INVOLVING TOTO INTO PARTNER BRANDS
DON'TS

Toilets

|s dolorrum
diatemp
oreictiatque
optum

@ Guaredisch nedunfeg 2019 Samplebrand ’

Do not copy the TOTO
visual identity

06 Customer portal, terms of use, last revised: 1908

Bearciae ni

in pra nonse
i delignates

eribusam

WASHLET™ RX -
Guaredisch ned
unfeg sulschab

Hit quiatem et alitatet ulpa con
possitatur? Quiande nimusdam,
offic tem es explam eos et elis
sedic tem fugit ullab in nonsequia
nobisvoluptae quisqui tenderero
omnis id quam re aut aut lam

Imos molorro dolenis vel iunt asit
qui ditates cidescid eate eatibus

o

SAMPLEBRAND

www.samplebrand.com

Do not copy the TOTO
visual identity

TOTO - Life Anew

RX WASHLE™ -
Guared® _a ned
ur’ _ sulschab

Imos molorro do
qui ditates cidescid eate eatibus

o

SAMPLEBRAND

www.samplebrand.com

1.Do not use the TOTO claim
, Life Anew”

2.Incorrect product naming
it should read category name
before product name
(= WASHLET™ RX)

3.Do not use the TOTO
technology icons



